General Information about Public Relations for CASA Programs
Arkansas CASA Public Relations Campaign
Arkansas CASA is implements a statewide public relations campaign each year.  We incorporate one large project in addition to our website, such as billboards and one smaller project such as bookmarks or fundraising brochure. In addition, we provide other services such as distributing PSA copies, a state brochure and assistance in writing press releases, letters to the editor, and opinions-editorials. 

· Bookmarks- In FY 04, we were able to print 20,000 bookmarks for programs to distribute to bookstores and libraries.  The bookmarks are based on the billboard design with further information on the back.  Twin City Printing printed the bookmarks at a reduced cost of about $500 for all bookmarks.

· PSAs are distributed to the major network stations in Arkansas.  We customize the most recent PSAs from National CASA with Arkansas CASA contact information. 

· State Brochure- If you would like to use copies of the state brochure, please request how many you will need and we will distribute them to you.

· Fundraising Brochure – The state office has developed a fundraising brochure and can provide copies to local programs as requested.

Billboard Information
· Lamar and Clear Channel will post billboards for free (other smaller companies most likely will also)

· For free posting- billboards must be paper

· Billboards are usually posted free for one month

· Lamar will print paper billboards for $125/each (less costly if you order more)
· National CASA will customize their artwork with your phone number and web address- contact Theresa Carlton to have your contact information added to the billboard- you will need to get the size and artwork specifics from the billboard printing company first

· Billboards can be printed in vinyl at a greater cost, but can be used over again- these can be posted along major highways whereas paper cannot, however companies will usually not post vinyl billboards for free

Public Service Announcements
· Copies of PSAs for radio and television can be obtained from National CASA

· TV stations will only except Beta Tapes- copies are usually about $25. You must include a kill date on the tape. 
· Try to get local station to donate services to dub contact information on national ad. 
· Distribute copies to local television stations because each station much play a certain amount of PSAs- however, free PSAs are usually not played at the best times

· Try to meet with the community relations person at the station- if it is not possible to meet with them- give them information about CASA with the tape

· Paid television advertising is very expensive

· PSA’s for radio are free and very effective. They should be 15 to 30 seconds long with a start and end date. Include local contact information for your program. Some radio stations accept them in written format and submitted via fax. Others prefer a representative come to the station to record it.

Press Releases/ Opinion-Editorials/ Letters to the Editor
· All are good for free publicity- human interest article featuring a volunteer or foster family. 
· Send out press releases to local papers when your organization’s events occur (announcement of upcoming training, swearing in article and picture, fundraising event, Adoption Day, Light of Hope event, suitcase drive for foster children, donation received.)

· Op-eds are to be sent out in response to a news story or general news topic that has received recent coverage in the paper. 
· Letters to the editor are usually in response to a specific article in the paper or particular news happening in your community- be cautious in the language of these pieces.
Press Kits (good for specific campaigns such as Child Abuse Awareness Month, Foster Care Awareness Month, Volunteer Week, National Adoption Month, etc.)
· Develop a folder/packet that can be distributed to stations and newspapers

· Include fact sheet about program, brochure, recent newsletter, general information about the CASA program, your business card and any other relevant public relations materials

Other Ideas
· Speak to faith and civic groups. (Ask board member to set up calendar for the year) Host informational breakfasts for small groups with follow-up discussions one on one.
· Booths at local fairs and community festivals. Develop display board.
· Distribute a newsletter- maintain a website (www.casawebsites.com) 

· Ask local Chamber of commerce to send out a poster to full membership for posting in businesses.
· Develop relationship with Lifestyles editor for publication of recruitment recognition articles. Some are more likely pre-written articles with photos attached. (email is usually best.)
· Keep in contact with television stations/reporters- think about any information that you might be able to help them with for a story (ex: AR Dem-Gaz covered CASA Conference for session about Methamphetamines, Adoption Day in Hot Springs).
· Put recruitment messages in church bulletins. Recognize volunteers in their church bulletin.
· Develop a contact list for all media for quick reference when sending out releases.

· Put Lighting the Way books (stories of children with a CASA) in barber or beauty shops with a label inside telling about your  program with contact info.

· Put brochures in Libraries.

· Recruit firefighters, 3-11 shift workers, retired teachers, retired military, service oriented people. 

